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A zeal to tap a promising but highly competitive market takes the backseat as accounting tactics to 
flavor and sugarcoat the performance is the evident priority.  
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Disclaimer  
This report is prepared by Research Analyst Nitin Mangal (SEBI Registration no. INH000004723)& 
Investment Advisor Pranav Bhavsar (SEBI Registration no. INA0000011510). Nitin Mangal (“Nitin”)& 
Pranav Bhavsar (“Pranav”)along with its officers, employees and their immediate families are 
prohibited from trading any position in the securities profiled in a report thirty (30) days before and 
five (5) days after the publication date where the report involves coverage initiation or a change of 
opinion. Nitin & Pranav has not offered any consulting, financial advisory, investment banking or 
underwriting services to the companies mentioned. Nitin& Pranav do not accept research fees from 
the companies profiled herein. The information contained in this report has been obtained from 
sources believed reliable however the accuracy and/or completeness of the information is not 
guaranteed by Nitin& Pranav, nor does Nitin& Pranav assume any responsibility or liability 
whatsoever. All opinions expressed are subject to change without notification. This report is for 
information purposes only and does not constitute and should in no way be construed as a solicitation 
to buy or sell any of the securities mentioned herein. The intention of this report is to provide a 
forthright discussion of business, accounting and financial reporting issues, as well as generally 
accepted accounting principles and the limits of their usefulness to investors. As such, please do not 
infer from this report that the accounting policies of any company mentioned herein are not allowed 
within the broad range of generally accepted accounting principles, or that the policies employed by 
that company were not approved by its auditor(s). This report may not be reproduced in whole or in 
part without the express prior written consent of Nitin & Pranav 


	Fixed Assets: Auditor qualification rectified post IPO but....
	Questionable Capex strategies
	High Freight Cost
	Irregular Advertisement and Promotion
	Brand Ambassador rights: A False Alarm
	Avadh Acquisition- Ind-AS principles may lead to increase short term non-cash profitability
	Avadh Promoter an old hand in selling companies
	Other Financial Issues
	High Inventory: A false boost to the margin game
	Incorrect Disclosures: Hidden Skeleton
	Non-Prudent Receivables Provision

	Our Gujarat Channel Checks indicate a failed strategy in this region
	Fixed Assets – Visit and Comparison with Contract Manufacturer
	Balaji dominates the Highways and Country Roads
	Gopal and Avadh Compete in nearby locations
	Avadh non-existent on Highways
	Yellow Diamond wafers unheard off in Rural and Urban Districts
	Customers preference for taste impact brand loyalty
	Raw Material Cost and Packaging Cost the same when it comes to Namkeens
	Toys have limited brand building ability. Cost at 30p to 50p per Toy
	Distributor Churn from Avadh to Gopal and Vice versa
	Gopal’s foray in Wafers was a boon for Avadh, the course now stands corrected.
	Capex Requirement can wary among the firms, Quality of the Equipment Key
	Balaji has top of the line capex can be used as Benchmark

	In Conclusion, discomfort remains
	Appendix : Channel Check in Pictures
	Disclaimer

